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Refer to Fig. 1.1 (Insert), information about the ‘Essential Costa Rica’ brand.

(a) Explain two ways that Visit Costa Rica has created a strong brand identity with ‘Essential
Costa Rica’.

(b) Assess the importance of the ‘Essential Costa Rica’ brand being fully integrated into the
promotional activities of Visit Costa Rica.
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(c) Discuss how public relations might be used as a communication method to raise awareness
of a destination brand identity.
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Refer to Fig. 2.1 (Insert), information about the Tasmania ‘Come Down for Air’ marketing campaign.

(a) Explain how the two different types of media are used by Tourism Tasmania to communicate
the destination’s brand identity:
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(c) Evaluate job creation as a measure of success in destination marketing.
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